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«Henmenst Poccuiickoro Pureitsia» 2024

CaMbIM 0KMIa€MBbIM OTPAC/EeBBIM COOBITHEM B 3TOM Toay A/ BCell pPUTEHI-HHIYCTPHH
CTaHeT AecAThbIN oneiinbiii ®opym «Heneas Poceniickoro Pureiina», koTopelii npoiiger
¢ 27 no 30 mas u coGeper Gosiee 8 ThIcsIU yuyacTHHKOB. OpraHuszaTopamMu MeponpHsATHS
BLICTYNAT: MHHHCTEPCTBO TPOMBINLIEHHOCTH M Toproeau Poccuiickoit  Penepanuu,
rommnanus Retail Event u Poceuniickasi Acconmanusi JKCnepToB poinka puteiina (PASPP).

K/110ueBBIMH MEPOTPUATHAMHU CTAHYT — CTpaTernyeckas ceccus «Purtein HoBoro Bpemenu: 10
JEeT B YCJOBMSX CaHKUHMA» M TUICHapHOe 3acenaHue «Poccuiickas pO3HMIA: HOBBIE-CTapble
CTpaTeruy Ha MoTpeOUTENBCKOM PEIHKE». B HUX MPUMYT yyacTHe JTHAEphl POCCHHCKOTO pUTeiina
M e-commerce M NPeICTABUTE]NM OPraHoB BIAacTH. TpamuuuonHble crukepel Dopyma:
3amectutens Ilpencenatens [lpasurensctBa Poccmiickodt ®enepaumnm —  MwuHHCTD
MPOMBIILIEHHOCTH ¥ ToproBiu Poccuiickoit @enepaunu lennc MaHTYpOB, OCHOBaTCIbHALA U
renepanbublit aupextop Wildberries TaTesina Bakanbuyk, npesunent X5 Group Exarepuna
Jlo6aueBa, reHepanbHblil AMpeKkTOp TOproBoil cetn «llsrepouka» Buaaaucaas Kyp6Garos,
ynpasismomuii aupekrop OZON Cepreii Bensikos, npeacenarens HablIOAaTeNbHOIO COBETa
Poccuiickoif  accoLMallMk  JKCIIEPTOB  PBIHKA pHUTEHIAa, TEHEpPAIbHBIH JAHPEKTOP CETH
nuckayHTepoB «Hwknk» Hiabs Sky0coH, 3aMeCTUTENb FEHEPATbHOTO IUPEKTOpa, AUPEKTOP 110
YIIPaBJIEHHI0 PO3HUYHON CceThio «Maruut» Pycnan MeMawioB 1 MHOTHE Apyrue. I'TaBHEIME
TeMaMu 00CYXK/IeHHs CTaHYT TEPHUCTHIN MyTh poccuiickoro puteina 1 FMCG mpousBoauTenei,
rI06aTbHBIE M3MEHEHHS TOTPeOMTENbCKOrO PBIHKA M TOCTOSHHAs TpaHchopmanus OusHec-
MOJIEJICH COBPEMEHHOTO pHUTEiIa.

HoseiM TpekoM nenoBoii mporpammsl Qopyma «Henens Poccmiickoro Pureiina» craHeT
nByxaHeBHBIH «FMCG & RETAIL Summit», KoTopsiii npoiaet ¢ 29 mo 30 Mad. Y4acTHHKH
mosyyar akTyaibHyr adaautuky FMCG pelHKa, MMHaMHKy [pOA@X KAaTeropui B KaHalax
COBPEMEHHOW TOProBiH, OOCYIAT yNpaBA€HHE TOBAPHBIMH KAaTErOPHAMH M WX pPa3sBUTHE B
pureiine, crpateruu pa3sutus FMCG koMnanuit.

Kpome 3Toro, 27-28 mas Ha miomaake Popyma NpoHAET KpyMHEHIIEE €XErOAHOE OTPacIeBoe
MepOTIpHSATHE, TOCBAIIEHHOE PAasBHTHIO alKOTONBHON KaTeropud B POSHUYHOH TOProBiIE —
VII Konrpecc cospemerHolt BuroToprosan Wine Retail. Kirouesbivu remamu KoHrpecca cTanyT
M3MEHEeHHsI B 3aKOHOJATENbHOM pEryJMpOBAHHH OTPAaciH, BIMAHHE (YUCKAIbHOH IIONHTHKH
rocyJapcTBa Ha TMHAMUKY BHHHOTO PHIHKA, IIPOrPaMMbl [OICPKKH POCCHACKOrO BHHOACIH.
[IpecTaBUTENN KIIFOUEBBIX MHHICTEPCTB U BEJIOMCTB O0CY AT C YIaCTHMKAMH PhIHKA OCHOBHBIC
HOBAllMM PpETYJIMPOBAHMs, BKJIKOYas MapKUPOBKY KPEMKOro aaKorojs u BHHOZEJIbYECKOH
NMPOAYKIMH, AKUM3HYIO MOJHTHKY, Pa3sBHTHE aCCOPTHMEHTA DOCCHICKHMX BHH B PO3HUYHOM
TOProBJI€ U KapTax peCTOPAHOB.

Eme oauuM MacuraGusmM meporpusTieM dpopyma craneT ANTI-ILLICIT TRADE CONGRESS
(AHTHKOHTpahakT). Y4YacTHHKH OOCYIAT CHTYyalHI0 Ha pPBIHKE HEJIETabHOro oGopora
MPOAYKIIMHK, BOTIPOCH! 3aIUMTHI NMPaB MpaBoobnanaTens, MCMOL30BAHUE W 3ALIUTY TOBAPHOIO
3HaKa B paMKax NapalielIbHOr0 HMIIOPTa, pasBUTHe UHPPOBOI MapKHPOBKA B Poccum u cTpaHax
EADC, ee 3p(heKTUBHOCTE U BO3MOXKHOCTH JIa/IbHEHILEr0 Pa3BUTHS.

Jlenosas_nporpavmva PopyMa OpHEHTHpOBaHa Ha COOCTBEHHHKOB OHM3HECa, TOT-MEHEDKMCHT
KOMITQHHH, YIPABIEHIEE W MEHEKMEHT CPEIHEro 3BeHa. YUYaCTHHKOB TaKXKe KAYT: OusHec-
Bctpeun B2B u B2G, auckyccuu, ACTOBEIC 3HAKOMCTBA, nedopManpHoe oOIIeHHE, a TaKXKe
3aKJTFOUEHHe HOBBIX MapTHEPCKUX COTTIAIIeHHH,




B pamkax @opyma NpOHAyT IUICHApHBIE 3acedaHHd, SKCTCPTHBIC ceccHH, KOHGEpEeHIMH,
[pe3eHTALMH W KPYIJIbIE CTOJIBI, OCBALICHHBIC TEXHOIOTHAM 1 HHHOBALMAM B paboTe TOProBuIX
cereit, MapkeTuHry, fashion puteiny, e-commerce, HoReCa, noructuke, ESG, 6aHKOBCKOMY
pHTefTy, KOMMEPUYECKOH HeIBHKUMOCTH, MEKIYHAPOLHBIM peiakam 1 HR.

Ha mByx sTaxaXx TUTOMIAAKH PACTIONOKHTCS macmra6uas seicraeka RETAIL WEEK EXPO. Ona
BKITIOUMT B ce6s 6oiee 130 sxcrnioHeHToB. Kak i BCerza, 9KCro30Ha CTaHET UCHTPOM NPUTIKCHIA
Npo(ECCHOHANOB PHUTCHI HHIYCTPHH. Ha meporpustin  coOepyTcst BeAyle MOCTaBIIMKH
B PUTEHIE, CEpPBUCHBIE M KOHCAITHHTOBBIE KOMIIAHHH C HOBEHIIMMH TOBapaMH H yCIyTaMH.
B Xole BBLICTABKM YUACTHUKA CMOTYT IIPOAEMOHCTPHPOBATE  INCPEAOBBIC paspaboTku
1 TexHonmoruu B cepe puTeiina. DKCIOHEHTBl TAKXKe MOTYT 3allIdHMPOBATh BCTPCTY HIH
neperoBOpbl ¢ MHTEPECYOLLIEH KOMIMaHHel, 00pecTH HOBbIE NAPTHEPCTBA U CJIOBLIC CBA3H.

75 Mas COCTOMTCS €XKeroaHslii TypHMp mo MuHH-QyTOOmy «KyOok Henenw Poccuiickoro
Pureitnay. 27 Mas TpPOWAET LEPEMOHHMA HarpaxAcHHA noGexureneil MpodeccHoHaTEHOMI
orpacneBoit Ilpemmn «Retail Week Awards», a Takke OyayT OTMeueHBl MOOexuTeNH
dbenepanbHOro KoHKypca MUHIpoMTOpra Poccun «Toprosis Poccumn».

Bce npodu coGuparotces Ha «Hepene Poceniickoro Pureiina». byapre BMecTe ¢ Hamu!

Perucrpaius Ha Popym

Mecro nposeaennsi: Mockea, Kpacnonpechenckas Habepexcnas, 0. 12, Lenmp
MeAHCOYHAPOOHOU MOP20GNU.

Ak

Komnanus _Retail Event ¢ 2014 2o0a neusmeHHo coXpaHsem cmamyc gedyuje2o op2anuzamopa u
onepamopa KpynHetuux ompacnesolx Meponpusmuil 6 cepe pumeuna. Esicez00H0 peanuzyromes
cobemeenvie npoekmul 6 Mockee u pezuorax Poccuu.

KoHTaKThI:

Emuubiii Tenedon kosi-ueHtpa: +7 (495) 323-71-07

st CMU: pressa@retailevent.ru




Pexomenayembie ceccun popyma «Henens POCCUIICKOro pUTeiIay AJIsl MOCeLIeHHsI

pPeruoHa/JIbHbIMH aejJerauusaMHu

Bpewms 3ai Meponpusrtue
27 mas 2024 rona
12:00-14:00 | Jlamora | IInenapnoe 3ace/laHue «IToTpeburenbckas IIOJIKA:
MMIIOPTO3aMEILEHHUE, BBI3OBBI H IOTPEOHOCTH PHTEHIIA)
28 mas 2024 rona
12:00-13:30 | Maruur | [Inenaproe 3acenanue «Poccuiickas pO3HHIIA: HOBBIE-CTAPEIC
CTpaTeruy NOTPEONTENIBCKOTO PRIHKA)
12:00-13:30 | Pureitn | DxcnepTHas ceccust «ONTOBBIC U PO3HUYHEIC PHIHKIY
14:00-15:30 | Ipamar | Ctparernueckas ceccus «PUTEH] HOBOIO BPEMCHH: 10 ner B
YCIIOBUAX CAHKLIUID
16:30-18:00 | Konuseit | Kpyrublit cTosn «PernoHaIbHEIA pUTEHI




